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A Little About ISIS, Inc
• 501(c)3 organization founded in 

2001
Mission: To use technology and •
new media for sexual health 
promotion, disease prevention and 
development of healthy 
relationships
We partner with communities, •
corporations and public health 
agencies to provide digital 
marketing and intervention 
services, including:  Social 
Networking Apps, Websites, 
Mobile Platforms, Text Messaging, 
Online Contests, and more.
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Today’s Talk:

Technology & Youth 
why, what and how

Examples from the ISIS bag of tricks
how we have used technology to reach youth with 

prevention messages 
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Kid’s These Days!
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Technology ain’t a tool

It’s a lifestyleISIS 2009
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93% of teens 
are online

-Pew Jan
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What’s out there?
Social Networking Sites (SNS)•

Apps vs Widgets–

Blogs•
Micro-blogging–

Video and Photo Sharing•
Wikis•
Mobile•

ISIS 2009
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Social Networking, SNS
Communities of people who share interests •
and activities.
Provide a collection of ways for users to •
interact, such as chat, text messaging, 
email, video, video chat, blogging, 
discussion groups
MySpace, Facebook, and YouTube etc.•

ISIS 2009
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Why Use Social Networks
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Users
more likely to be married (40%), white (80%) and 
retired (6%) than users of the other social 
networks. They have the second-highest 
average income ($61,000) and an average of 
121 connections.

more likely to be black (9%) or Hispanic 
(7%) and single (60%) and students 
(23%) with an average income of 
$44,000

more likely to be employed part-time (16% vs. 
11% average) and have an average income of 
$58,000. The average Twitter user has 28 
followers and follows 32 others. 

ISIS 2009

income ($89,000). LinkedIn users joined the 
network for business or work purposes. This 
group is more likely to be male - it's ratio of 
male to female users is 57% to 43%.



(10/28/2009) Deanne L NETH - ISIS_Madsen_10_22_portland.ppsx Page 13

ISIS 2009

Usage



(10/28/2009) Deanne L NETH - ISIS_Madsen_10_22_portland.ppsx Page 14

Myspace          Facebook
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Apps
Apps is an •
application that is 
registered on 
Facebook or 
Myspace and can 
take advantage of all 
of the features that 
their platform 
supports

ISIS 2009
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Widgets

Widgets are stand •
alone applications 
that are sharable 
and can run on any 
web page as long as 
you have an internet 
connection and a 
browser

Health Related:

ISIS 2009
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Blogs
Provide commentary on a subject or personal •
online diary
Combines text, images and links with comments •
by readers
Blog search engine Technorati tracking 112 •
million blogs
LiveJournal, Wordpress, Blogspot•
Twitter, status updates, and microbloging•

ISIS 2009
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Blogs
  35% of girls & 20% of boys blog•

 
 55% read blogs (42% of Xers)•

  
42% of teens on SNS also blog•

70% (7 out of 10) of •

SNS teens read 
blogs of others
76% (3 out of 4) post •

comments to a blog 
on a SNS

http://www.fashionquester.blogspot.com/ISIS 2009
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http://sexuality.about.com/b/

http://www.drpetra.co.uk/
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Microblogging
Twitter

Status Updates

ISIS 2009
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Video and Photo Sharing

YouTube and Flickr - the most popular websites where •
users can upload, view and share videos and photos.

62% of youth watch YouTube or other video streaming •
sites

9 out of 10 youth post photos online•

ISIS 2009
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YouTube
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http://www.youtube.com/user/kicesie
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Flickr
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Wikipedia and Wikis
Wikipedia is an online encyclopedia that uses •
Wiki technology – software that allows groups of 
people to work together to create and edit 
documents

Built-in checks and balances for accuracy•

Used by young people as research tool and •
basic information source

ISIS 2009
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Mobile Phones
Phones used for more than voices•

SMS text messaging with friends, •
surfing the Web, keeping in touch 
w/parents, downloading 
ringtones/wallpaper

Keeps them connected with family & •
friends

 Convenience of being able to •
communicate from anywhere

On average, teens send 15-16 texts a day •
(455 texts/month)

ISIS 2009
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How do youth cut through the 
clutter? 

Word-of-mouth: “I trust people like me”1)
71% of adolescents are watching/reading personal content 2)
created by others

Most of websites viewed and viral-video content downloaded 3)
came from friends

Search tools 4)
Traditional media ads combined with 5)
online marketing (see it on MTV, then 
YouTube)ISIS 2009
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in Brief: What if ur undies had the last word? 
Description•

Design a pair of boxers, –
panties or a 

T-shirt saying that you’re –
going to play it safe.

Goals•
Raise STD awareness in –
mainstream audience 
100,000 engagements and –
250 entries

Strategies•
Tap into existing network of –
young adults
New partnership with Brickfish–

ISIS 2009
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in Brief: What if ur undies had the last word? 

Total 
Engagement

ISIS 2009



(10/28/2009) Deanne L NETH - ISIS_Madsen_10_22_portland.ppsx Page 35

ISIS 2009



(10/28/2009) Deanne L NETH - ISIS_Madsen_10_22_portland.ppsx Page 36

in Brief Highlights 

ISIS 2009



(10/28/2009) Deanne L NETH - ISIS_Madsen_10_22_portland.ppsx Page 37

in Brief Highlights 

ISIS 2009



(10/28/2009) Deanne L NETH - ISIS_Madsen_10_22_portland.ppsx Page 38

ISIS 2009



(10/28/2009) Deanne L NETH - ISIS_Madsen_10_22_portland.ppsx Page 39

Mobile or 
WAP Site

ISIS 2009
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SexINFO
Rising chlamydia/gonorrhea rates among low-income •
African-American youth in the South East San Francisco

Partnership with SF DPH, Community Advisory Board •
(clergy, CBOs, probation, etc.), and youth

Before launch youth focus groups agreed that text •
messages are a private, accessible and culturally 
appropriate way to receive health information

ISIS 2009
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The Service
Text Keyword SexINFO to a shortcode •
Get back menu of commonly asked questions•
Text another Keyword for answer•
Receive nugget of information and 2 referrals•
Top 3 Inquiries•

1. What 2 do if condom broke
2. 2 find out about STDs
3. What 2 do if u think ur pregnant

ISIS 2009
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Preliminary Eval: Awareness
AJPH, March 2008

322 surveys collected at 3 SF clinics•
11% of clinic patients knew of SexINFO•
80% would sign up in the future•
Patients from target audience MOST likely •
to know about service:

African-American, aged 12-18
Lived in target neighborhoods
Had least expensive cell phone provider

ISIS 2009
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Partnerships: California Family Health Council and Title X Clinics, CA STD Control •
Branch, CA Dept. of Public Health

ISIS 2009
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Partnered with ADIQ, California Family •
Health Council and CA Dept of          
Public Health
Txt Hookup to 365247•
Youth generated weekly•

    sex info & life advice
Zip code Title X clinic and SBHC search•

ISIS 2009
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Usage Statistics
Launched April 15, 2009•

From April to July: 1074 unduplicated subscriptions to the •
hookup, with 109 unduplicated opt-outs. 

386 clinic requests (290 unduplicated) were received, •
translating to 27% of subscribers requesting clinic 
referrals, mostly in dense urban locations

Evaluation in progress: Via clinic sample and SMS•

ISIS 2009
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Lessons Learned
Text messages are good for increasing access •
to services, appointment reminders and basic 
education. In-person services are best for 
complex, customized sexual health issues. 

Marketing and "stickiness" are iterative •
processes. 

Engage with your audience often. Tech trends •
change very fast.
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Thank You!

ISIS-INC.org•

409 13th St. 14th Floor •
Oakland, CA 94612•

(510) 835-9400•

allegra@isis-inc.org•
ISIS 2009


